
Janice Hamilton: The pioneer in purple
Bringing her passion for education and global exploration back to Human Ecology
By Andrew Zender

“We live in a global society and need to prepare 
our youth to live in it.”

— Janice Hamilton

Long before she ever set foot in this world, Janice Hamilton was 
destined to explore it. Her father’s family traveled from St. Louis, 
Mo., to Colorado by wagon train. Her mother’s family came to New 
Orleans, La., from Alsace-Lorraine, France, in the middle of winter, 
and ended up settling in Wyoming, the state Hamilton calls home. 
Her great-grandmother was the second woman in the United States 
to ever cast a vote — at a time when Wyoming was not yet a state 
but was the first territory to grant women the right to vote — and 
after her grandfather passed away, her grandmother farmed the 
family’s 160 acres.

Judging from her heritage, a strong work ethic, restless spirit, pursuit 
of unfamiliar worlds and desire to break new ground is simply wired 
into Hamilton’s DNA.

Hamilton is president of CarrotNew York, formerly JMH Education, an 
education marketing agency that enables corporations, government 
agencies and nonprofits to reach their audiences across the world 
with positive messages about health, nutrition, the environment, 
financial literacy and well-being.

While she lives in New York, it was in Wilson, Kan., where her 
career began, teaching for two years following her graduation 

from Marymount College. She earned her master’s in textiles and 
clothing from K-State and a Master of Business Administration from 
Pace University in New York. She spent a few years developing and 
promoting education programs for a textile company, traveling to 
schools throughout 17 states in the Midwest. She loved what she was 
doing, but knew there was something more for her. 

“I loved teaching and I loved education, but I wanted to have an 
experience beyond the classroom,” Hamilton said. “I saw the effect 
that teachers can have in a classroom, but I was more interested in 
how I could take it beyond that environment and across the globe in 
nontraditional ways.”

It was then that JMH Education was born. Fast-forward to present 
day, the company, now CarrotNew York, has designed education-
based initiatives in 30 languages and 80 countries, reaching 50 million 
children, K-3 students and their families annually. The company’s client 
list is as diverse as the communities in which it introduces positive, 
life-changing messages, ranging from corporate clientele such as 
Colgate-Palmolive to The Ad Council, the National Institute of Alcohol 
Abuse and Alcoholism, the Food and Drug Administration and the U.S. 
Department of Agriculture.

According to Hamilton — a newly 
minted graduate of Harvard 
Business School — CarrotNew 
York has always strived to take 
complicated messages and 
communicate them in ways that 
are understandable to every 
audience they reach, whether 
they’re in China, Argentina, 
South Africa or anywhere in 
between. The company’s focus is 
on creating prevention messages 
that inspire a shift toward healthy 
behaviors and are customized for 
the communities they’re reaching 
— a cornerstone of the human 
ecological approach to education.

“We live in a global society and 
need to prepare our youth to live 
in it,” Hamilton said. “They need 
to better understand different 
cultures and the only way that 
can happen is through immersion 
experiences.” 
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The desire to build greater global 
awareness spurred her to make 
a deferred gift to K-State, the 
Janice Hamilton International 
Travel Fund in Human Ecology, 
to provide students in the college 
with opportunities to have life-
changing experiences abroad. The 
first international trip supported 
by her fund is planned for spring 
2013 when students and faculty 
from the conflict resolution 
program, led by Terrie McCants, 
will travel to South Africa.

“When I learned that K-State 
and the college are planning to 
expand and enhance international 
offerings for all of its students, 
I knew that I wanted to help 
support it,” Hamilton said. “I 
love the fact that we’re making 
an effort to ensure all students have international experiences. Time 
spent immersed in other cultures will open their eyes and shatter their 
preconceived notions of the world.”

The story of Hamilton’s leap from the Little Apple to the Big Apple 
— or from Wyoming to the world — is peppered with fascinating 
anecdotes of the people and places she’s discovered along the 
way, and demonstrates that she carries forward the legacy of the 
generations of explorers in her family. 

“I prefer to look at this as ‘giving forward’ rather than ‘giving back,’” 
Hamilton said. “K-State made a difference in my life, and I think 
young people really want to make a difference in our world. I want to 
make sure that continues through the generations.”

Students travel the world 
to study culture, conflict, 
cuisine
Students experience other 
countries and cultures in several 
ways: faculty-led study, individual 
study on campuses around 
the world and internships. The 
number of Human Ecology 
students participating is on the 
rise, said Shawna Jordan, assistant 
dean for student support. She 
reports that since 2002, 364 
students have participated in an 
international experience.

Here are summaries of recent 
faculty-led studies abroad:

professor of early childhood education, and Marilyn Kaff, associate 
professor of special education, led a three-credit study tour to 
South China in January. Seven graduate and undergraduate 
students met in the classroom last fall to study Chinese protocol, 
cuisine and language before the two-week trip. In China they met 
with early childhood students at South China Normal University; 
visited the Qiya Kindergarten in Zhuhai, which is known for its 
art program; visited Beijing Normal University Zhuhai campus; 
and observed other early childhood education programs directed 
by Chinese faculty who visited the School of Family Studies and 
Human Services program in October 2010. A highlight of this trip 
was a visit to a school for children with special needs, Fees said. 
The Chinese have expressed interest in the American model of 
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Students studied conflict and trauma in Northern Ireland.

13


